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The Implementation Guide provides a-tifonth
checklist of marketing initiatives and utilization
activities designed to help you get the most out of
your wellness program. This valuable tool is a
product of our experience and ongoingcsess in
implementing thesame progranthat is being
utilized by some of YSNA Ol Qa f I NH
and employer groups. When used in conjunction
with the online prdck dzO G = & 2 dzQ-hahd the
benefits of having a healthier employee populatior
while your HR Department will enjoy the simplicity
2F aYlFylF3aAay3Ie 2dzNI 5S¢t

As you read through each step of the

LYLX SYSy UGl GAazy [ KSuwpa- |
scripted number and/or letter next to each
activity/initiative. These numbers are assigned to
cross reference with the corresponding marketing
samples and descriptions listed on the pages that
follow. These pages include a thumbnail image,
descriptionand size of the piece, as well as the
associated price- if applicable Note: Line items in
iIKS OKSOltAad GKIFO | NB
require an additional fee.

=

To ensure you receive a completely customizec
wellness solution, not only do we cashize your
wellness product, but we also provide
customizations to all marketing support

These marketing materials are intended to builc
product awareness, encourage participation an
motivate individuals to achieve their wellness

goals;therefore it only makes sense to reach out
to them in a language and brand that is familiar

If you would like to print any of these pieces, yc
must aske® 2 dzQyN&:lIclhoice+Account
Executive/Manager for the prirteady file. Note:
All marketing pieces in this guidee provided in
a printready format; if you would liksly
Wellchoice+to handle the printing, a cost will be
associated.

If you have any questions about the
Implementation Guide, please contact yddy
Wellchoice+Account Executive for further
explanation.
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Prelaunch

R

R

R

Launch: Month 1

R Host Launch Event

Assist a My Wellchoice+ Accouiftecutive in
assessing your population and determining the be|
channelsof communication

58FTAyS eSINna gSttySaa
Executive and document them in the
implementation guide

Sdtedule launch evenwith your My Wellchoice+
Account Executive

Enail the Enroliment Packet to all eligible program|
members two weeks before launehpacket to
include Welcome Lette(1) from corporate
leadership Wellness Program Brochuf®), Magnet
(4) and Logon Card(5) and the Biemetric flyer (3) -
if applicable

Schedule & host an introductory meeting with
program leadership where ey Wellchoice-
AccountExecutive will conduct an onlireemo
detailingthe program

Provide HR with the My Wiehoice+HAQ Flyeas a
training piece

Hang Launch Event Posté6$in multiple locations
notifying individuals of the launch

Finalize and produce all marketing collateral

w Hang Banne(ll)

w Distribute Maynets(4) to all attendees

w Hang Overview Flyer/Postés) in multiple
locations

w Help employees log on, provide them with a Log

on Card(5)
w Distribute extra Brochure@) to employees who
RARY Qi NBOSA@S 2yS

w Hang Biemetric Flyer(3) - If apgicable
Distribute first Newslette(13) via email or hare
copy

Send Tobacc@essation program flyete members
- If applicable

Month 2

R Distribute second Newslettdf3) via email or
hard-copy

R Make sure Overview Flyer/Postd@) are still
hangng or repost

R Hang a Smoking Cessation Postemultiple
locations

R Schedule an online denfor employees to attend

R Distribute fitness facility flyer via email or hard

copy.

Month 3

R Distribute third Newslettef13) via email or hare
copy

R HangHRAPosterq8) in multiple locations

R Make sure Smoking CessatiBostersare still
hanging or repost

Month 4

R Distribute fourth Newslette(13) via email or
hard-copy

R Make sure HRA Post€®) are still hanging or
repost

R Schedule an dime demo(A) for employees to
attend

R Send Tobacco Cessation flyets to eligible
members

Month 5

R Distribute fifth Newslette(13) via email or

copy
R Hang Goal#\ Poster(11) in multiple locations

hard

Month 6

R Distribute sixth Newsléer (13) via email ohard-
copy

R Make sure Goats Posterg11) are still hanging or
repost

R Schedule an online denfor employees to attend

Month 7

R Distribute seventh Newslettgfl3) via email or
hard-copy

R Hang Goal8 Postel(11) in multiple locations

R Hang Smoking Cessation Postemultiple
locations

Month 8

R Distribute eighth Newslettefl, 2, 3) via email or
hard-copy

R Make sure GoaiB Posterglare still hanging or
repost

R Make sure Smoking Cessation Postgesstill
hanging or repost
R Schedule an onlindemofor employees to attend

Month 9

R Distribute ninth Newslette(1, 2, 3) via email or
hard-copy

R Hang Online Coaching Pos(&6) in multiple
locations

Month 10

R Distribute tenth Newslettef13) via email or hard
copy

R Make sure Online Coaching Posté) are still
hanging or repost

R Schedule an online denfor employees to attend

Month 11

R Distribute eleventh Newslettefl3) via email or
hard-copy

R Hang Overview Flyer/Postéd) in mutiple
locations

Month 12

R Distribute twelfth Newslette(1, 2, 3) via email or
hard-copy

R Make sure Overview Flyers/Post€®3 are still
hanging or repost




Standard Marketing Package

The following marketing collateral is includied
yourcontract and can be customized fgyur
organization. All marketing pieces greovided in
a printready format; if you wouldike

My Wellchoice+ to handle the printing,charge
will be associated.

Enroliment Packet

The EnrollmenPacke is emailedto the Wellness
Championtwo weeks before launch and is
designed to create program awareness. The
packet includes: Welcome LetterWellness
Program Brochur Biometric flyei3, Magnet
newsletters, stufferand Logon Cardb.

1. Welcome Letter

This letter is most commonly sent out in the
Enrollment Packet, but can also be sent out as
email. The content includes a brief overview of th
program, the launch date, how the program is
accessed and details about taking the HealtkR
Assessment.

y MVHE E MMmé

2. Wellness Program Brochure

The brochure provides program members with a
comprehensive overview of the product, as well
log-on instructions.
y MVHE E mMMéE

3. Bio-metric flyer

Used to describe the screenidgcoaching in
detail, this flyerprovides steps on how to prepare
for the screeningnd the coaching services.

T¢ E yopé

4. Magnet

To be sent out in the Enroliment Packet, these
GNRAyYy{1SdGa YF{S I 322R N
for program participants.
né E o¢

5. Log On Card

The card provides detailed log on instructions
and allows employees to write down their
username and password after they have logge
on to the program.

obpé [EE HE PR

6. Button Sticker

A great team building tool for Senior Leadershi
Managers, Wellness Champions and others to
gSIN) 2 akKz2g¢g GKIFG GKS
aA3dYySR 2yé (2 I OKASOA
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7. Launch Event Poster

This poster announces theuach of the
wellness program and entices program membe
to attend the kickoff event.

MME E MT €

8. Health Risk Assessment (HRA) Poster
Designed to stress the importance of taking a
Health Risk Assessment, this poster becomes
great reminder for eligile program participants.
MME E MT €

9. Overview Flyer/Poster

Presented in flyer and poster format, these
pieces inform employees of the Healthways
product offering and provide steps on how to lo
on.

CteSNy vy
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10. Online Coahing Poster

Intended to encourage employees to utilize
online coaching, this poster explains the value
receiving answers to personal wellness
guestions.

MME E MT €

11. Gals A & B Posters

These posters are designed to generate progrd
interest by motivating employees to pursue the
personal wellness goals.

MMé E wmMTéE

12. Banner

Most commonly used during launch events, this
ol yySNRna fFNHBHS LINBaSy
awarenes and advertises the web address.
cQ E 0Q

13. Newsletters

Each of the 12 newsletters highlights a select
component of the Healthways program and
offers a healthy tip, tool, test or recipe. Availabl
in email or printed format.

yopé E MME

14. Stuffers

Used for employers who have papkased
checks, these stuffers provide a quick wellness
tip and direct eligible program members to their
wellness product(sYNot included in the monthly
checklist because papéased checks are
becoming obsolete.)

ydpé E o

15.Table Tent

Perfect for clients who have a cafeteria or brea
room, this simplistic form of marketing provides|
an overview of the program and encourages
employees to log on. (Not included in the
monthly checklist because it may not be
applicable forall clients.)

MMEé E popéEOROpELATRD
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Standard Marketing Package
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biocIQ ">l"<
You can’t improve
what you can’t measure...

Let employees conduct screenings from the
comfort of home.

With B

BiolIQ helps employees stay healthy
and employers stay informed.

jpaton
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Testod By
Our Lats

Deta o Employee,
Aggregate Data to
Empkoyer, an

Easy To Follow
Procecure

Roturmed by
Ml

Personal health advice is available for all
of those who receive a BioIQ test kit.

Private and
Convenient
Simple instructions
on how to contact &
Health Coach are
found throughout
the BiolQ website.

[ Fp——

A Health Coach enables all
participants in disease screening
programs to follow=up with a
professional to create a plan of action,

A Heallth Coach Can Help You:

* Manage Diabetes

» Improve Cholestersl

& Blood Pressure
* Stop Smoking
* Lose Weight
* Locate a Gym
» Reduce Stress

* Manage Pre & Postnatal Care

( )
Certified Professionals
Health Coaches are required to
successfully complete training
covering the following areas:

* Integrating Company Benefits
» Wellness Education

* Developing a Personalized
Wellness Flan

* Stages of Change and Behavior
Change Support

» Motivation Skills
«» Referral and Follow=-up

A Fﬁcus on Health and
Wellness

In order to best assist callers, our
Health Coaches are fully trained
in the following areas:

* Health Science

= Public Health

« Health Education

« Nutritionist ar Dietician

= Carparate Wellness

» Counseling

\
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Standard Marketing Package

Your hand-picked

wellness solution.
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Log OnTod |
Visit www.mywellcho
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Your
hand-picked

Welhless solution.

Log On Today!
Visit www.mywellchoiceplus.com

* MY ‘Wellchoice +
“Your Wetness Mas for L™
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